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1. Do you think these models of nonprofit organizations are a good idea?
The idea of non-profit organizations is dependent on the conditions of a particular economy. As a matter of fact, charity organizations are a good way of rebuilding a destiny to the neglected in the society. That’s for sure. Talking of non-profit organizations in developing economy, it would be a way of shrinking the economy further. Charity organizations in the developed economies play a very significant role. These economies lack enough labor to execute their operations, since most of them are less populated. In that case, empowering the hopeless in society is a way of optimizing on the human resources that are available in the bounds of the country. Developing nations on the other hand are often overpopulated, labour is in excess supply but lowly rated (Cho et al, 2014). This means that governments in this case try to find resolutions on how to trim down the population growth so that factors available within the country can satisfy the population. Developing a non-profit organizations for that case is a way through that one is given to end up in poverty. Considering economies like the US, a non-profit organization can’t hurt the economy but for the case of an economy like Sudan’s, it will be a loss. Empowerment plan is a very motivating organization that takes into considerations the needs of street women. This organization trains these women on how to make the woolen jackets and issue out to street elders. Drive change on the other hand, feeds the hungry and needy in the streets also. Both organizations call for support from well-wishers world over. 
2. Do you think that involving clients in the operations of the organization is a good model?
Yes, it is a very good approach. Some of the non-profit organizations have been accused of hidden targets, other than the idea of helping. Controversies arise that the founders of the organizations are manipulating or blinding people into contributions that better their welfares other than those of the needy people (Grant, R. M. 2016).. To avoid such instances, a non0profit organization can engage the clients they are dealing with and if possible record a live video of them testifying how the organization is performing, towards them. This is done to create trust and avoid incapacitations that are not relevant in the long run. 
What do you think the challenges are (if any) by having this kind of organization?
This kind of organizations are faced by numerous challenges. The large challenge being that of inadequate capital to execute al the plans they have. Not everyone is generous in giving like the founder can be. Most people are materialistic, they favor their behalf and never mind the situation of others.  Another challenge is social acceptance from within the environment or the setting. Some people in some social settings are so unfriendly such that they cannot support other ideas. Non-profit organizations strive hard for a management that is legit and straight forward. Resources of the organization are diverted by the staff in cases where their remunerations are delayed hence underperformance. Finally, non-profit organizations can be politicized to divert public funds and expenses – embezzlement (Grant, R. M. 2016).
3. If you had the time and money to start an organization, what kind of nonprofit would you start and why? 
I would start a profit organization. Non-profit organizations are not bad, but they normally, should be borne by the profit organizations. I need to invest in a profitable venture and once the business picks, I can now begin on implementation of a non-profit company. This way, I will have funds to run both organizations without one failing. With a profit making company, you will live a good life, with a non-profit organization, it is not a guarantee that your life will fare well, but you will leave a legacy. 
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